Directions

Making of HOtel Les Roches Rouges / Travel Diarv The Other Ibiza
Feature The New Utopias / Trend Forecast The Future Laboratory on Travel
with Mementos from Alicja Kwade and Azuma Makoto

iR

W

,_,_
I IR
=
R
i
=

‘E

T'fi[!lg.f_f

The Magazine &y Design Hotels™ Iszue W13/ 2zo17 f Edidon Hotel Hotel



Claus Sendlinger

L etter from
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Something major is happening in the travel industry, as
various societal shifts impact the way we think about
hospitality. Today's travelers take great design and
amenitics as a given. T hey are searching instead for
onpinality and meaning, for experiences that broaden
their horizons and open their minds.

At the same time, new media technologies and apps are
enabling travelers to experience destinations in more
meaningful ways. The most exciting hotel brands today
arc not merely offering accommodation; they are com-
munity hubs, delivering cultural, spiritual, and intellec-
tual programming to like-minded locals and tourists alike.

Perhaps some of my own travels over the past year could
help illustrate the point. I recently visited Burning Man,
the annual festival in Nevada’s Black Rock Desert that
has helped mamstream the idea of temporary commu-
nitics built on spiritual and cultural ideals, and Summit
at Sca, an annual gathering which took that concept
one step further by focusing explicitly on innovation
and entreprencurship. I spent Mew Years at Habitas,
whose temporary tent villages have pioneered the inte-
gration of the festival experience into the hospitality
industry. And I was in New York to oversee the move
of our office into NeueHouse, the workspace collective
setting the bar for today’s nomadic creative class hungry
for community and cultural programming.

All of these organizations are, in some sense, disrupters,
signifying various clements of a shift now taking place
within the lifestyle sector that's comparable to what
happened at the end of the 1980s, when a generation
began looking for completely new hospitality experi-
ences. We began Design Hotels ™ in 1993 as a response
to the first shift, and it's essential we evolve on pace
with the second.

The Design Hotels ™ portfolio, which today I'm so proud
to say comprises 281 handpicked independent hotels
in 59 countries throughout the world, represents so
many of the properties currently pushing the travel
industry into the future, from Les Bains, the hvbnid
Paris hotel and cultural space that has lived many lives,
as bathhouse to Proust and nightspot for the 80s beau
monde, to Gramercy Park Hotel, a New York institution
and art-world legend, to Rome’s GG-Rough, where the
guest feels more like they're visiting old friends, and
Hotel Hotel in Canberra, a sustainable “vertical village™
that includes a cinema and numerous cultural venues,
local shops, and cafés.

But in order to stay on pace with evolving desires, we
realized it's essential for us to research and understand
our Community. With this aim, we started creating
Design Hotels™ Projects and other temporary hospitality
experiences, so that we could directly communicate and
interact with our Community. We started in Tulum,
with Papaya Playa Project, then went to Mykonos and
Rio. But over the past vear we took this evolution one
step further with La Granja Ibiza, We reactivated one
of the oldest farms on the island and called it “La Granja,”
the simplest Spanish word for a farm.

See, for years I've been telling friends that the farmhouse
15 the golf course of the 21st century, and [ mean this
in both a literal and fipurative sense. On one hand, urban
farming has exploded. Today, there are supermarkets
where you can pick a head of lettuce out of the hydro-
ponic unit where it's being grown. The farmhouse 15 a
seedbed for growth, but it's not just about farming
vegetables, We're farming ideas, human connections,
communities. People are turning away from speed
and mass production toward slowness, expericence,
and connection. »
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From geolocation technologies and artificial intellipence to
the rising importance of culture, community, and conscientiousness,

(=Fa s

leading trend forecaster THE : FUTURE : LABORATORY offers

a glimpse into the travel of tomorrow.

The world of travel 1s changing fast. Thanks to 4G, the
internet 18 now something that we carry with us in our
pockets wherever we go. Added to this, a more globalized
society is normalizing the experience of regular travel to
far-flung destinations. However, as we head towards the

yvear 2020 and beyond, the way that we travel will under-

go a further set of revolutions, as digital natives—pecople
too young to remember a time before the Internet—use
new tech tools to make traveling more convenient and
fulfilling. As they instigate a new set of trends, they will
dial back to the meaning of traveling well.

“There 15 a danger with technology that we overcstimate

1ts importance,” says Maron Raymond, The Future
Laboratory’s co-founder. *“Traveling well has always
been about face-to-face encounters, serendipity, culture,
and acquiring wisdom. In the future, we will become
better at using technologies to reach these ends.”

In the future, reconnecting with the simple joy of travel
will be more important than ever, as people long to fecl
wonderment instead of ambivalence, to feel culturally
immersed rather than culturally insulated. Crucially,
the successful future traveler will feel like the world is
once again a place rich with serendipity and prospect.
MNew technologies will be accompanied by a focus on the
themes of creativity, community, and conscientousness.

The future of travel will be revolutionized by new me-
dia technologies and apps that allow us to experience
destinations In a more meaningful way. Serendipity,
poignance, and culture will still be the qualities that
lic at the heart of traveling well, however, our routes to
them will shorten if we use technologies to the best ad-
vantage. Meanwhile, a more socally ecngaged traveler
will look for more from trips when it comes to learning
and forming opinions. »
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Trend

Geo-audibles and
virtual reality

It’s no surprise that smartphones are the prevalent
tools of communication todav, however, innowva-
tive apps show a glimpse of how the real world will
be overlaid with media technologies in the future.
Detour 15 one such app which shows how audible
content and geo-location technologies can combine
to give travelers an intimate experience of a destina-
tion. After turning on the app, the user simply walks
and listens. The immersive city guide is trigeered by
GPS and provides witty accounts of the arcas that
the user walks in, and features audio accounts from
locals. The app, which has just gone global, is an early
example of how geolocation media will one day
revolutionize how we experience the world around us,
bringing us 1o new arcas and re-introducing serendipity
and chance into travel.

We are at the base of colossal growth In new me-
dia technologics accordin
Worldwide, revenues for augmented and virtual reality
are expected to reach $162 billion in 2020 according

to industry statistics.

to International Data Corp. Virtual reality is already
showing how it will become pivotal to how we gather
mspiration and plan trips in the future.

Evidence for how this will become the new normal
can be seen from innovative projects such as Google
Expeditions. The initiative by the tech giant has
launched in schools across the globe and cnables
teachers to take children on virtual tours, to inacces-
sible destinations like Machu Picchu or Antarctica,
to even further flung places like the International
Space Station. Using a simple cardboard viewer and
app, smartphones are turned into ad hoc wirtual
reality headsets. As technologies like this become
more commonplace, we will become more used to try-
before-vou-fly travel that shows us immersive scencs
of destinations before we commit to getting on a plane.
The current generation of tweens and teens will come
to expect this kind of tech-enabled stimulus as they
grow into their 20s and 30s.

*This generation doesn’t recognize technology as
technology,” Sugata Mitra, Professor of Educational
Technology at the School of Education, Communication
and Lanpuage Sciences at MNewcastle University,
England, tells The Future Laboratory. »
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top Loof by The Lo & Hehold
Crroup 1 home te Singapore's
LTEQLIVE SCETLE.

bottorm middle "1 The reading
rosoant and tea salen at Looksee
Loak=ee.

bottom ettt A receptionist o
Hawel Alagdus, Vienna,
bottom Fght Hotel Moagdos,
Viennie.

Forecast

The Al concierge

While virtual reality has the ability to immerse people In
the experiences of others, meamingful travel will always
come from getting out there and having your own. In
the next decade, we will sec a new raft of artificial
intellipence concierges draw on data from our online
behavior to introduce us to the travel experiences that
we crave the most and direct us to them quickly.

Journy is a holiday concierge app that provides people
with a local’s view of a specific area. Before their trip,
users of Journy complete a quick travel questionnaire,
which provides a framework for the concierge service to
plan around. Holidavmakers then subsequently receive
a personalized itinerarv for their trip, which ranges from
food recommendations to activity bookings.

One of the key battle lines being drawn is how Al can
start to speak to humans in their own lanpuage. Rather
than trawling websites, checking prices, and looking at
reviews online, services like Mezi enable people to con-
verse with a semi-virtual assistant using a messaging app.
Previously a shopping concierge, the company recently

ranched out from fashion e-commerce into travel. Mezi
now allows people to book flights and restaurants simply
by having a onec-on-one conversation over 1ts Messaging
app. Crucially, the app can field complicated requests
like, “I need a vegan restaurant near the conference
center,” which makes it a very human and seamless
journey for the traveler.

Currently, Mezi works by combining what it refers
to as shopping and travel “experts” with an Al called
Smart Assist, Over time, the Al will learn from how
the experts interact with users and be able to field
more and more requests on its own, making it a virtual
assistant in the truest sense.

As huxury travelers develop a taste for trips that are more
intrepid, Al will combine with big data analytics to serve
as a real-time safety puide. GeoSure Global is a new info
tech startup that pulls information from a huge variety
of data streams such as Interpol, UN, WHO, plus city
crime stats, human rights organizations, and crowd-
sourced reports, Using this, 1t scores citics on six cate-
gories; overall safety, physical harm, theft, basic freedoms,
disease & medical, and a dedicated, data-rich women's
safety measure. The company plans to provide an even
more pgranular snapshot of safety conditions in the

future, giving individual neighborhoods a safety rating.
In the future, traveling well will also mean learning,
adventure, and testing vourself in new environments.
A new raft of luxury tours are springing up as travelers
become more cager to understand world issues.
MNew York Times Journeys is one such initiative, which
enables guests to accompany award-winning journalists
to learn about topics such as the Isracl-Palestne conflict,
or women and society in India. The tounsts travel by
private jet in small groups, and the journalists call on the
expertise of previous interviewees and local experts to
give real insight on igsues facing communities. This form
of high-end highbrow tourism will chime with consumers
of the future as they become more active in social issues.

Conscientious travel

In(Galera in Milan is a restaurant inside a prison. Other
than the chef and head waiter, the restaurant is run en-
tircly by inmates. The restaurant is a creative corporate
social responsibility venture that blends commerce and
social healing. It's a trend that many hoteliers are al-
ready tapping into, as environmental sustainability and
positive local integration become gualities ever more
important to the discerning lifestyle traveler. In the face
of too many air miles, climate change, and ineguality
rife iIn many countries, the modern traveler is yearning
for a new kind of experience, which marries conscien-
ttousnecss with hospirality. Crucially, these experiecnces
must have a concrete, measurable impact on the world.

Magdas Hotel in Vienna, designed by architects
AllesWird(Guat, is a high-end hotel which, aside from
catering to 78 paild puestrooms, also has two residential
suites reserved for up to 25 non-paving refugees. The
rchabilitation of the former asvlum-seckers begins in the
hotel staff, as a majority of the present staff are former
refugees. “Magdas would not work if it was a run-of-the-
mill hotel,” savs Gabricla Sonnleitner, head of Magdas, »

We're all
about real talk
— not robots.

Lieats FHsu, Co-Founder of Journy
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All about culture

Contemporary travelers are also broadening their ex-
pectations of what a hotel should offer, and the traveler
of the future wants a stay that is about lifestyle as much
as lodging. Flower shops, art galleries, bike shops, and
record stores are becoming standard fare for locales
that want to imbibe a local culture.

Going forward, we will see more hospitality experiences
that up the cultural ante to appeal to the modern,
discerning traveler. Early examples of this include
Canberra’s Hotel Hotel, a holistic concept from the
Australia-based Molonglo Group, founded on the fer-
tile principles of sustainability, community, diversity,
and lifestyle. The hotel 15 located on three levels of
the Mishi residential building, a sustainable *vertical
village"” that contains within it facilities delivering the
best of global cinema, independent book and pop-up
stores, music, and local cafés and bars.

Another reference point is Looksee Looksee in the lively
Kampong Glam neighborhood of Singapore. Set in an
1820= shophouse in a district stecped in arts and culture,
the communal space by leading hospitality business
The Lo & Behold Group aims to bring the city’s bur-
geoning creative scence a step closer to the public, Its
evolving library is curated by thought-leaders across
various lifestvle sectors as a show-and-tell of titles that
have inspired their work and life.

left Cicodure Safety Hotings cover
i critacal salety categones: overall
security, physical hacm, thelt, basic
freedoms, disease, and speatic
thozats Lo wommen™s sidety.

The age of the creative community

Since The Future Laboratory coined the term “bleisure™
{business + leisure) in 2009, the lines between our work
and free time have blurred even further. The digital
world has exacerbated this—by 2017, global average
media consumption is set to reach 506 minutes daily,
according to LenithOptimedia. This means we will
spend more than half of our waking life occupied by
some kind of media.

In this era, the modern bleisurite will look for experi-
ences and places that allow them to break away from
the incessant updates from their smartphones, and
stimulate creativity through community. Crucially,
traveling well will mean serendipitously meeting with
potential business collaborators in settings that nour-
1sh and inspire creativity. Hospitalitv projects like
Ace Hotels, Soho House, and the growing portfolio
of Design Hotels™ Projects, are already harnessing
this growing desire to foster creative communities that
blend work and play with a collective cultural identity.

Even as our world becomes more networked and we
become inured to the novelty of departing from the
places we call home, the three cornerstones of commu-
nity, culture, and conscientiousness will form the basis
of all meaningful travel expericnces. =
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topleft Swarn Trap, a pooject by
MANY MANY and Homey Fingoers
in collatoration with MNxshi Gallery
i Fotel Fotel,

topright Heoetwel Hotel in Canbersa

b Australa-based Maolonglo CGirouag.

bottom For the Swarm Trap
exhibatien, shevarn ot Mishd Caliery,
curatar Nicholas Diowse ailkzed
designers Inom varows Helds 1o
create temporary bee shelters,
which will then be placed in the bush
between Melboumme and Canbemma.

Forecast
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Asla-Pacific Australia

Hotel Hotel

CanberTa, Awstralia 68 Rooms £ AULD 284 — 614

An integral comerstone in Canberra’s MeoewAdton prednet,
Haotel Hotel hamesses the community, art, culture, and
umigue charm of the Austraian capital through thowgheful,
sustaimable architecture and desagn, On three tloors of the
Japanese-nspared Nasha budlding, artists and designers coeated
@ brund new hotel typology whene guests are seamiessly ivte-
gruted into a new urban hals, The 68 hotel roomms range Ieom
ooy hideouts to sprowlmg swites, furnished sparingly but
thomghtfully with new, recycled, and vintage picoes. o two
raoms ane alike, providing an individualieed hotel expericnce
for cach and cvery guest.

Adelphi Hotel

34 Fooms f AL 274 — 1,000 Melbourne, Auastralia

Sty the heartland of Melbowme's bop food, gallery, lashion,
ciflee, and street culture, Adelphi Hotel 5 a boutigque property
that's captured the aflectons of international and Zecal toavelers
alike. Reanvented thooe years apo with o dessert-inspired desagn.
Adelpha’s aesthene 156 playhal vet elegant. With 34 beaatehul
ToDms, an open-uir mooaftop paol and deck, the Emoeas Om
Mo Batchen & Dessert Bar, o 12-seater Boardroon:, and all
that Melbourne bas wo offer of vour doar, Sdelphi awais pou.

QT Sydney

svidney, Australia 3og Hoorms / AULD 3Ea — 2, 908

Siet within two of the cty™s most wonae buildings— the hentage-
Gsted Ciowings departmment store and the State Theato: —

LT Sydney revives the nch and colochul hestory of theater and
retail. Inthe beart of Svdney’s central basiness distoet, this
Z00-room hotel is surrounded by culture, art, fshion, cusme,
and design. Stone claddng, gargevles, and fagade detaal have
been carefully restored, while mteoor eleozents reference the
Baalding's past. The lobby, rked 1o the busthing Market Stoeet,
mvites guests i with a bvely buee, while the lucarious day spa,
ws weell as the restaurant, [ounge, and bar, attcace styiish locals.

The Old Clare Hotel

62 Roorms (AU 300 - 1,500 Sydnew, Australm

Iz Bactney”s up-and-comme neighbarhood of Chippendale,
the wcomie (Md Clare Hotel opened in Septerrber 2015, The
rooans and saites, divided o hectage and contenporacy Dedt
stvles, play up the sounng cellmgs, timber pamneling, and o mix
al vintage Farniture and bespole destgner jomery. The bod
15 o big haghlight at “The O Clare, where chodees include
conbemponary Austrulian cunime with an ever-changng menu
at Auvtermata, helmed by Executive Chef Chayton Wells, and
Miachelin-starred Chel Jason Atherton’s Bmst restaurant i
Mustralm, Rensington Street Socal, wihisch is tee perfiect evesy-
day entery with Its relaxed Mediterranean menu.

182



	Directions Magazine Issue 13
	Hotel Hotel Directions Issue N13 2017 pg13
	Hotel Hotel Directions Issue N13 2017 pg32_33
	Hotel Hotel Directions Issue N13 2017 pg34_35
	Hotel Hotel Directions Issue N13 2017 pg36_37
	Hotel Hotel Directions Issue N13 2017 pg38_39
	Hotel Hotel Directions Issue N13 2017 pg182

