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The World Interior of the Year

for 2015 is an example not just

of aesthetic prowess, but of
community building through
design. Federico Monsalve visited
this Aussie wunderkammer.
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PRECINCT-MAKING i e W thre

enough critical mass to buy into the new space, will the built

environment be daring enough to elicit curiosity yet welcoming
to build acommunity? There are many examples of such
ns, devoid of enough soul to

enturous urbanite in for a tentative latte.
have been a few experiments in
e, at least for the time
hastions of cities worldwide

). Canberra’s NewActon precin
inner of the Australian Institute of Architects’ award for

urban design - is one such enclave.

t nine years, the central, hectare portion of
the Australian capital has been de ntally by
the Molonglo Group. Like many of its global counterparts, it
incorporates existing heritage structures into its architectural
language. It has an environmentalist ethos: green buildings,
shared spaces, communal gardens and a fledgling cycling
culture. Its tenancies back independent - rather than chain
retailers with interiors that seek that holy grail of modern-day
shopping experiences: a modicum of ‘real’. The coffee shops
and are essential in this mix and, as the New Urbanists

have insisted since the *90s, also acknowledge the need for a

(Previous spre

The hotel’s photogenic and

e public space:
first floor were d
by: the Molos

architect




5. Hotel rooms were
co-created and designed
Molonglo Group;
aesthetic curator and video
director Don Cameron
vintage collector and
curator Ken Neale; and base
buildingarchitects
Fender Katsalidi
Hotel lift
ons to the

ian shack and its

landscape

94

centrepiece, a trophy space from which most other buildings

hat is where Hotel Hotel comes in.
“The first thin ht about when it comes to this whe
NewActon precinct was ‘how do v
Group co-director Johnathan Efkarpidis. “How do we b
acommunity?”
solutions that include a full-t
coordinator, and a master pk
00d chain, the gros

Among a myriad of
arts and entertainment
that puts pedestrians at the top of the
gave emphasis to interiors. Melbourne’s March Studio
enlisted to craft the hotel’s first-floor public spaces and mé
than 90 artists, designers and architects were employed
the construction of the place. “Ninety per cent of what
in your room is local,” says Efkarpidis
telephoneand the thingis newly m:
artist or designe s that have been restor

This colourful workforce ensured the place had a strong pois

of difference in the market place, a ready-made community
vord-of-mouth promotion among their pees
~ not just the end prox

interiors use d

s tself - as a clever way of community building
he inn’s standout ideas is a sculptural grand stair as

foyer made from 2,250 pieces of timber salvaged from a nearby

basketball court. The operatic, wow-moment sits beside a
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cinema where punters, already seeking visual stimulation, are
hooked in by this explosion of timber literally guiding their way
deeper into the core of the building.

Once the guest has reached its centre, the space is compressed
and

and the concrete ceiling is low, lending a sense of intimacy
closeness to the Monster kitchen and bar. Every detail from the
plates and cutlery through to furniture and lighting, has been
crafted independently; the result is eclectic, at points disjointed,
but a true wunderkammer that earned the title of World Interior
of the Year at the Inside Festi

“We tried to link art to [property] development but in a way

al (November 2015, Singapore).

that is more than just putting a sculpture in a public space,

continues Efkarpidis. “The idea is also to incite discussions”
Muchlike the hotel, the precinct is populated bya diverse group of

lled creatives and

people. On ourv ome dishe
the urban sophisticates are all spread around the various cafés
and restaurants, the gallery and the pavilions. Efkarpidis: “That's
what's important for building this... getting that connectivity and

those discussions.” &

8. The Monster kitchen and bar pay hom

migration to

to post-war

Australia and the eclectic-Kitsch tastes that came with it. 9. The hotel's
ding room with a selection of new and vintage books about the local a
and design scene. 10. Circular skylights above Monster look into a fern garden

the building’s inner core of apartments.
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